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Local Search is Massive

46%    of queries have Local intent

Source: SEO Roundtable .

Local deserves a unique solution. 
It’s not one - size - fits - all.

https://www.seroundtable.com/google-46-of-searches-have-local-intent-26529.html


Bi
llio

ns
 o

f m
on

th
ly

 q
ue

rie
s

Local Searches (Europe)

Open Web

Closed the 
OneBox



If you remember nothing else:

It is very easy for Google to build a 
DMA - compliant search feature 

The picture can't be displayed.

Example partnerships where Yelp sends its content to platforms.
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Proposal:  replace Google’s local content with the best 3rd party content

Provider 
B

Provider 
B

Partners Supply 
Content to Google Raw content

Google Ranks Content PageRank
#1 - Provider B
#2 - Provider A
#3 - Provider C

Google Displays Best 
Provider’s Content & Links Display & Links

1

2

3
OneBox

Knowledge 
Panel

Winner

“The gatekeeper shall apply fair, reasonable, and non - discriminatory general conditions of access
for business users to its software application stores, online search engines and online social 
networking services listed in the designation decision pursuant to Article 3(9).” - Article 6(12)



(our proposal is transparent, fair, and easily auditable
fo r re g u la to rs  b y s im p ly p e rfo rm in g  th e ir o wn  s e a rc h e s )

✅ Ability to execute

Google already ranks
content providers

#1

#2

#3

#4

#5

Business Name + Location



Kn o w le d g e  Pa n e l (i.e. a single location)

1,663 Tripadvisor reviews Highest rank provider (e.g. 
Tripadvisor) “wins” the 
supply of content

Content edits, management, 
and “read more” link out to 
winning provider

Proposal

Knowledge Panel



Sirelo

Yelp

Sirelo

On e Bo x  (i.e. multiple businesses) Proposal

Google retains control 
of ranking which 
business to display

← OneBox



Sirelo

Yelp

Sirelo

On e Bo x  (i.e. multiple businesses) Proposal

Sirelo

Sirelo

Yelp



Sirelo

Yelp

Sirelo

On e Bo x  (i.e. multiple businesses)

Map pins link to 
relevant 
provider’s page 

Proposal

← OneBox

Links to relevant 
provider’s page 



On e Bo x  (i.e. multiple businesses) Proposal



Partners send standardized files daily, e.g. JSON feeds
+ Providers retain control over supplied content
+ Standardized format benefits Google and providers

1

2

Google crawls participating providers’ websites 
- Partners lose control over which content is included
- Google must map different sources, layouts, & taxonomies

How does Google obtain the content?

✅

❌

https://docs.google.com/document/d/1U24sXYSbXo6p-YnYmn6fZjGgeCTYPpK40JnWjPp9pWc/edit


Business 
name

Business 
phone

Google 
id

El Bravo 602 - 943 - 4565 dfdk2343k

Pete’s Tacos 415- 453 - 6789 b4y545by

McDonalds 
#2343 913- 987- 4326 dgndge5

Z’Tejas 480 - 768 - 9876 566yutu

Today, Google displays its own content for local 
businesses independent of content quality



Business 
name

Business 
phone

Google 
id Winner

El Bravo 602 - 943 - 4565 dfdk2343k

Pete’s Tacos 415- 453 - 6789 b4y545by

McDonalds 
#2343 913- 987- 4326 dgndge5

Z’Tejas 480 - 768 - 9876 566yutu

To increase competition & content quality for consumers, we recommend 
that Google displays content from the provider with the best content



Business 
identity

Google 
identifier

Participating providers supply their 
ids matched to Google’s id

First, Google must identify each local business and match that 
business to various providers’ content for the same business.

Business 
name

Business 
phone

Google 
id

Yelp 
id

Tripadvisor
id

OpenTable
id Winner

El Bravo 602 - 943 - 4565 dfdk2343k lkjds9fd ieflndsf43 onfsido3

Pete’s Tacos 415- 453 - 6789 b4y545by b45y4 4b63b63 fsldfjskl

McDonalds 
#2343 913- 987- 4326 dgndge5 45byh 3tv45tg 4663c3

Z’Tejas 480 - 768 - 9876 566yutu ny4nu654 Bg5bg h c3c4663



Business 
name

Business 
phone

Google 
id

Yelp 
id

Tripadvisor
id

OpenTable
id

PageRank 
Yelp URL

PageRank 
Trip URL

PageRank 
OT URL Winner

El Bravo 602 - 943 - 4565 dfdk2343k lkjds9fd ieflndsf43 onfsido3 1 3 7 Yelp

Pete’s Tacos 415- 453 - 6789 b4y545by b45y4 4b63b63 fsldfjskl 4 1 6 Tripadvisor

McDonalds 
#2343 913- 987- 4326 dgndge5 45byh 3tv45tg 4663c3 9 4 3 OpenTable

Z’Tejas 480 - 768 - 9876 566yutu ny4nu654 Bg5bg h c3c4663 3 2 6 Tripadvisor

For each Google id, Google determines 
the search ranking per provider

Highest - rank 
provider’s 
content/links 
are featured

Then Google can determine which content provider ranks 
highest.  Google already calculates these rankings today.



“The gatekeeper shall apply fair, reasonable, and non - discriminatory general conditions of access
for business users to its software application stores, online search engines and online social 
networking services listed in the designation decision pursuant to Article 3(9).” - Article 6(12)

Proposal:  replace Google’s local content with the best 3rd party content

Provider 
B

Provider 
B

Partners Supply 
Content to Google Raw content

Google Ranks Content PageRank
#1 - Provider B
#2 - Provider A
#3 - Provider C

Google Displays Best 
Provider’s Content & Links Display & Links

1

2

3
OneBox

Knowledge 
Panel

Winner

“The gatekeeper shall apply fair, reasonable, and non - discriminatory general conditions of access
for business users to its software application stores, online search engines and online social 
networking services listed in the designation decision pursuant to Article 3(9).” - Article 6(12)



Thank you
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