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joint call of comparison 
shop p ing  ind ust ry

h!g

• letter to EVP Vestager and COM Breton of 17 th October  
• 43 Comparison Shopping Services (CSS)
• 20 Member States
• 30 to 1000 employees
• largest CSSs in 7 states
• claims:

“Reopen general search results 
pages for the most relevant sites!”

“Removing Shopping Units is the 
best solution.”



Comparison Units are 
NON-COMPLI ANT

h!g

Merchant‘s site
• no offers
• no filter

Google images box
• product filter
• product offers

Google shopping box
• all clicks leading to merchants
• >99% of clicks in box

“By CSS” links
• only links  to CSS we b s ite
• <1% of c lic ks  

• 99% product comparison 
by Google

• 1% comparison by rivals
• no search result for a 

rival CSS above the fold



Comparison Units are 
NON-COMPLI ANT
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Google shopping box
• up to 40 product offers



Comparison Units are NON -COMPLI ANT
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new
• product comparison service 

within Google images boxes, 
embedded in general search 
results page



Comparison Units are NON -COMPLI ANT
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new
• product comparison service 

within Google images boxes, 
embedded in general search 
results page

• extendable!



Comparison Units are NON -COMPLI ANT

• a SERP full of units that compare 
offers rather than sites with offers

• …which leads us to the question: 
What is „favouring“ in search?



Comparison Units are NON -COMPLI ANT

h!g

What is „favouring“? Art . 6(5), Re cita l (51):

“where a gatekeeper provides its own online 
intermediation services through an online 
search engine […] by [...] partly or entirely 
embedding in search engines results, groups 
of results specialised in a certain topic ”



Units comparing products and prices within 
g e ne ra l re sults  p a g e s MUST GO NOW!

h!g



It is

who must come up with a 
compliant solution

h!g



Clear DMA framework for any 
of the  m a ny te chnica l so lut ions

h!g

FRANDconditions for (Art. 6 (12)) and No Favouring when (Art. 6(5))
• crawling ( e.g. equal frequency)
• ind e xing (e.g. equal depth)
• ranking (Art . 2 (22)):

• = re lat ive  p romine nc e  of search results (Art . 2 (23)), i.e . of:
• any informat ion in any format  (i.e. images, texts, graphs etc. )
• re late d  to a  se arc h q ue ry (i.e. also in its anticipation )
• irre sp e c t ive  of unp aid  or p aid  (i.e. also within text or other ads )
• also for d ire c t  answe rs  or othe r informat ion (e.g. Knowledge Graphs, Q&As)
• irre sp e c t ive  of d isp laye d  in c onne c t ion, along with or p art ly or e nt ire ly e mb e d d e d  in organic  re sult s  (i.e. 

any information on SERP is covered )
• irre sp e c t ive of t e c hnic al me ans  use d  for p re se ntat ion (i.e. device or browser )
• e ve n if only one  re sult  is  p re se nte d  

Neutral structure, design, function or operation of search user interface (Art. 13(6)).
No contractual, commercial or technical undermining of these obligations (Art. 13(4)).
No search quality degrading for CSSs availing equal treatment (Art. 13(4)). 



one of possible solutions by heureka!group

h!g

• Equal treatment of paid and 
unpaid

• Equal access to paid and unpaid 
results

• Clear labelling of paid results



thank you!
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