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 Rules of engagement
• No reference to ongoing or past proceedings

• No attacks; questions should remain polite and constructive

• The Commission will moderate the discussions. Its role will be to steer the 
discussion

• The Commission will not provide legal interpretations / take any positions

• No sharing of business sensitive information

• Goal is to hear stakeholders’ feedback on the concrete compliance solutions

• We may not be able to take all comments and questions. Any further observation 
can be sent to EC-DMA@ec.europa.eu





Presentation by the 
Commission on the 
ongoing regulatory 

dialogue – Part I



Easy change of defaults and uninstallation 
requirements on Android OS and Chrome
• Main objectives – Easy default switching and apps uninstallation

(Art. 6(3))
• Enable users to change default settings:

• Raise awareness of the power of the defaults;
• Remove biases;
• Allow for an easy change of default.

• Enable users to easily uninstall pre-installed apps, so that they
can choose apps which appear on their devices.



Easy change of defaults and uninstallation 
requirements on Android OS and Chrome
• Main areas of regulatory dialogue:

o Choice screen:

• Changes to browser and OSE choice screens (e.g. full randomisation,
information snippets, a new blocking experience).

• Rollout on existing devices, including on older devices.

• Prominent placement (e.g. hotseat).

o Other default settings: checking that all Alphabet’s default services &
products can be easily changed and propagate to all access points

o Un-installation: checking that apps are effectively removed from the
operating system when un-installed.



Interoperability
Main objectives of Article 6(7) 
• Art. 6(7) DMA mandates a level-playing field when it comes to access to features 

controlled or accessed by Android OS. 

Main areas of regulatory dialogue
• The Commission is in regulatory dialogue with Alphabet regarding 

interoperability for providers of AI-based services, including virtual assistants, 
under Art. 6(7) DMA



Alternative App Distribution
Main objectives and areas of regulatory dialogue - Art. 6(4)

• Article 6(4) notably enables the installation and effective use of third-party apps 
or app stores on Android OS

• The Commission has an ongoing dialogue with Alphabet to ensure compliance 
with Article 6(4)

• Areas of focus are: 
• the end user journey to install/use third-party apps or app stores

• the necessity and proportionality of security measures taken by Alphabet



FRAND access to Google Search 
Main objectives and areas of regulatory dialogue - Art. 6(12)

• Article 6(12) requires Gatekeepers to publish:
• fair, reasonable, and non-discriminatory conditions of access for business 

users of app stores, search engines, and social networks; 
• Alternative dispute settlement mechanism (‘ADSM’).

• Regulatory dialogue with the Commission focused on:
• General conditions of access to Google Search
• ADSM for Google Search

• The Commission continues dialogue with Alphabet, discussing any feedback we 
receive from interested third parties (i.e. news publishers)



Session 1 -
Presentation by Google 
on the main evolution 

and effects of the 
compliance 

Measures – Part I
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We believe we’ve been the most engaged Gatekeeper…

… and we’ll keep listening to your feedback in 2025

Looking just at Artic le s 5(4), 6(5) and 6(9) across 20 24 and thus far in 20 25 we’ve  conducted 
over 250 meetings and over 30 workshops with business use rs.
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New business use r data access request channe ls

New DPAPI features / data portability improvements

New Search datase t pricing, samples, & privacy-safe  
data recovery techniques

Data shows that use rs are  exercising informed choices 
based on our consent screens

New Google  Search conditions of access & ADSM

New dedicated inte roperability request form

Updates to our state -of- the -art choice  screens to 
re flect industry feedback

We made lots of changes in 2024…

… we’ll keep experimenting and iterating in 2025 and beyond



Session 1

1. Google Android and Chrome:

1.1  Choice screens, changes to defaults and uninstallation

1. Google Android:

2.1     Alternative app distribution

2.2     Interoperability

1. FRAND access to Google Search

Session 2: AI solutions in Google Services and DMA compliance

Session 3

1. Data related measures across different Google services (5(2), 6(9) and 6(10))

2. Access to Google Search data

Session 4

6. Art. 6(9) - Data Portability API Demonstration

What are we covering today?





1.1 Google Android & Chrome: 
Choice screens & changes to 
defaults and uninstallation

Main evolution and effects of the compliance measures for Google Android and Chrome:
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We implemented state -of - the -art choice screens for 
OSEs and browsers in March 2024

We designed and implemented choice  
screens re flecting discussions with the  
Commission & industry :

● Shown during device  se tup on 
Android, and first run on 
Chrome  on non-Android

● Non-skippable
● Neutral design; no Google  

branding
● Browse r choice  screen on 

Android not shown if 3P de fault
● OSE choice  screen in Chrome  

not shown if 3P OSE de fault 
● Forced scrolling to reveal all 

options be fore  choice
● Se lected 3P app downloaded 

automatically
● Per-device  choice  screen  

Browser & OSE choice screens on 
Android

OSE choice screens in Chrome (mobile & 
desktop) 
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Choice screen coverage has grown significantly   

At end of May 2025, choice screens have shown on

472 million 
devices 

The number will continue to grow.





2.1 Alternative App 
Distribution

Main evolution and effects of the compliance measures for Google Android:







2.2 Interoperability 

Main evolution and effects of the compliance measures for Google Android:



Android is interoperable by design
Android is fully interoperable by its design for first -party and third -party products and services alike.

App and hardware developers can access and interoperate with Android devices in the same way as Google’s 
apps and hardware, free of charge.

App stores

On Android devices, developers 
are free to distribute their apps 

through a wide range of app 
stores, developed by Google and 
third parties. All app stores have 

access to the same Android 
functionality.Mobile wallets

Mobile wallets - whether Google’s or a third 
party’s - have full access to the features 

required to carry out safe and secure tap -to -
pay transactions.

Browsers

Developers on Android are free to use 
Google’s open -source browser engine, Blink, 
or third -party browser engines such as Gecko 

or WebKit. Blink is developed in the public 
open source repository.

Virtual assistants

VAs - whether Google’s or a third party’s -
have the same access to Android APIs to 
interact with other apps, the device and 

connected devices.

Connected devices

Developers and manufacturers have access to   
open APIs for seamless device discovery, use 
of peer - to -peer technologies, notifications, 

etc.
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3. FRAND Access to Google Search

Main evolution and effects of the compliance measures for:
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How to get access to Search

Google  pro-active ly collects information about businesses via crawling and othe r me thods that it  then 
includes in its index. 

Google  shows site s and information from its index in search re sults.

Businesses can increase  the  chances that Google  discove rs the ir businesses and the  re levant 
information on the ir website s by:

● Structuring website s in crawle r-friendly way
● Providing a sitemap
● Using markup for re levant portions of the  website
● Uploading information about a business via Google  Business Profile  
● Providing data feeds for rapidly changing information (e .g., news, flight price s)

More  information on this is available  on Google  Search Essentials.





Q&A





Coffee break



Session 2 – AI solutions 
in Google Services and 

DMA compliance



   

AI solutions in Google 
Services and DMA
compliance
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AI is a technology not a product

AI

Search 
engines Social media Virtual 

assistants AgricultureProductivity

Autos Smart home 
devices Manufacturing Retail

Robotics Internet of 
Things Semiconductors

Education

HealthcareEnergy

Cloud

Virtually any modern, sophisticated digital product incorporates AI 
technologies to better anticipate and serve consumer demands:































AI solutions in Google Services and DMA compliance

Q&A





Lunch break



Presentation by the 
Commission on the 
ongoing regulatory 
dialogue – Part II



Personal data combination and cross-use

Main objectives – specific consent to personal data processing - Art. 5(2)

• Article 5(2) mandates that gatekeepers must obtain explicit user consent before (i) processing for providing
online advertising services, (ii) combining or (iii) cross-using personal data between their services.

• This aligns with the principles of the General Data Protection Regulation (GDPR) and emphasizes the
importance of free, informed, and specific consent from end users regarding how their personal data is
processed.

• Article 5(2) DMA frames these requirements within the broader objectives of enhancing contestability and
fairness, encouraging transparency, protecting user rights in the digital landscape.



Personal data combination and cross-use

Regulatory dialogue to date - Art. 5(2)

• Specific DMA consent screen accessible on designated core platform services (e.g.,
Search, YouTube, Chrome...).

• End user consent needed for processing personal data across Alphabet services.

• Most cross-service features remain available if an end user does not consent to the
cross-use of personal data.

• Regulatory dialogue continues - AI features, services development, consent design.









Access to search data
• Main objectives – provision of ranking, query, click, and view data under FRAND terms to third party online

search engines (Art. 6(11))

o Enhance contestability in online search by lowering barriers to entry and expansion through access to critical search
data.

o Provide third-party online search engines with ranking, query, click, and view data under fair, reasonable, and non-
discriminatory (FRAND) terms.

o Ensure protection of personal data of end users while preserving the usefulness of the datal.

• Ongoing regulatory dialogue
o Engagement with Alphabet on their proposed compliance measures under their “Google European Search Dataset

Licensing Program”.

o Parallel discussions with interested third party online search engines.

o Main focus: anonymization method, scope of the proposed dataset, latency of the data.



Session 3 -
Presentation by Google 
on the main evolution 

and effects of the 
compliance 

Measures – Part II





1. Data Related Measures 
Across Different Google 
Services (5(2), 6(9) and 6(10))

Update on first year of DMA compliance



Art. 5(2)

Art. 5(2) Art. 6(9) Art. 6(10)











Art. 6(9)

Art. 5(2) Art. 6(9) Art. 6(10)
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The Data Portability API

The Data Portability API is a programmatic tool that enables
use rs to directly share data with mandated third-party
se rvices in a seamless manner.

In 20 24 we launched an even easie r way for use rs to share a copy of the ir data:

Third-party deve lopers are subject to Google’s developer
verification process . This he lps limit the risk the API will be
abused.

The API provides a rich developer experience , supported
by de tailed documentation and easily accessible ways to
provide feedback.

Authorised developers can inte rface with the API to export
the use r’s data.

Art. 5(2) Art. 6(9) Art. 6(10)
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The Data Portability API is effective and safe 

We designed our Data Portability API to be e ffective and safe :

✓ Users can easily authenticate and authorise third-party se rvices to
export a copy of the ir data.

✓ Google sends clear and e ffective reminders and messages to the
use rs throughout the process.

✓ Users choose what data categories they wish to share with third
partie s.

✓ Data are available in multiple formats to support e ffective portability.

Art. 5(2) Art. 6(9) Art. 6(10)
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We have enhanced our solution since March 2024…

To impleme nt feedback from the EC and the marke t, in 20 25 we launched two new
features and we upgraded our deve lope r-facing documentation .

1

… or follow this 
QR code

2

3

Forward - looking access to data .  In addition to single  exports, use rs can 
now authorise  forward- looking access for 30  or 180  days.

Data - range filters .  Deve lope rs can now apply date -range  
filte rs for My Activity and Chrome .history scopes to se lect 
the  specific  use r data they wish to export.

Documentation . We  enhanced the  documentation available  
to third-party deve lope rs at 
https://deve lope rs.google .com/data-portability

Art. 5(2) Art. 6(9) Art. 6(10)
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And we provide ongoing support to the developer
community through international outreach

Google engages and supports the deve loper
community by offe ring assistance , committing
to deve lope r outreach, and gathe ring
feedback, including through:

Developer Workshop delivered at Google I/O Connect Berlin on 25
June 2025

Interviews

Workshop, events and talks at conferences

Hackathon, office hours and check - in calls

Bug reports and email support

Art. 5(2) Art. 6(9) Art. 6(10)
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Real-world applications of the Data Portability API
On 12 J une 20 25, Google Health and UK Research and Innovation co-hosted a workshop with 29 leading UK
clinicians and researche rs to explore the potential of inte rne t search data in supporting population health.

Dementia

Search patte rns 
may he lp  de tect 

early 
neurological 
symptoms , 

possibly be fore  a 
formal diagnosis. 

Ovarian Cancer

Changes in people ’s 
search behavior 

were  noticed 
months before they 

actually engaged 
with the  healthcare  

system.

Suicidality / 
Early Psychosis

Shifts in behavior 
seen through 

search que rie s 
could act as early 

warning signs
be fore  the  pe rson 

seeks medical 
he lp . 

Currently individuals provide the ir search data to researchers through Google Takeout .

✓ The integration of the Data Portability API will simplify and streamline the data-sharing process
by allowing users to authorize direct, secure transfe rs of the ir search data to approved researchers.

Art. 5(2) Art. 6(9) Art. 6(10)



Art. 6(10)

Art. 5(2) Art. 6(9) Art. 6(10)
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Google shares extensive data, information, and 
insights with business users

Google  recognises the  inte re st  of providing business 
use rs with access to  use ful, actionable  data about the ir 
activity on our platforms but also how use rs inte ract 
with our platforms. 

This is why Google  has - since  we ll be fore  the  DMA -
deve loped sophisticated tools that provide  business 
use rs with extensive  data, part  of it  going beyond the  
scope  of Art. 6(10 ) the  DMA.

Google  continues to  deve lop and improve  these  tools 
and de tailed supporting documentation as we ll as 
tutorials and courses to  improve  the  ove rall use fulness 
of Google ’s platforms.

Art. 5(2) Art. 6(9) Art. 6(10)
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Google has launched new data access request 
channels

To implement feedback rece ived from the  EC, last  
year, we  launched formal feedback channels for 
each of our re levant CPSs allowing business use rs 
to  submit data access requests

This also allows us to  track, record, and process all 
relevant requests and make  sure  that the  data our 
business use rs are  looking for is available  to  them 
and that they know where  and how to access it

This allows business use rs to  easily request access 
to  the ir data

Art. 5(2) Art. 6(9) Art. 6(10)







2. Access to Google Search 
Data Art. 6(11) 

Update on first year of DMA compliance
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Description of the Dataset and Delivery
Data Fields

● Query string

● Country

● Device  type

● Query count

● Result (URL or 
result type), 
ave rage  rank

● Impression count

● Click count

Organization

Distinct query → per 
country → by device  
type

Datase t includes:

● Query volume for 
that combination

● Individual re sults 
for that 
combination with 
data on: average  
rank, impression 
count, click count

Frequency

Aggregated over a 
quarte r and re leased 
afte r the  end of the  
following quarte r

Geographic 
Coverage

Covers all EEA countrie s

Scope Options

Individual countrie s or 
EEA 

For each country or EEA, 
option for full datase t or 
a 10 % or 50 % sample  

Format

Data provided in the  
J SON open standard 
format

Delivery Method

Downloaded via Google  
Cloud
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Anonymisation of Dataset and Protection of 
Personal Data

✓ To protect the  pe rsonal data of use rs the  datase t is anonymised based on frequency 
thresholding , and Google  has worked with technical privacy expe rts to  review its 
anonymisation measures

✓ The  datase t includes all que rie s ente red by at least 30 signed - in users globally over the  
13 months before  the  end of the  re levant quarte r

✓ Data on re sults (rank, impression count, clicks) is not provided for re sults viewed by fewer 
than 5 signed - in users in a given country and pe r device  type
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How to Apply for the Dataset
● Participation in Google ’s European Search Datase t Licensing Program is subject to  contract

● Applying for a licence  is easy and straightforward. To indicate  inte re st  to  take  a licence  and for 
furthe r information on the  licensing process contact: ESDLP-partne rships@google .com

● Dedicated support  page : deve lope rs.google .com/search/he lp/about-search-data-program

To qualify for a licence , inte re sted licensees must meet the following conditions:

1. Qualify as an online  search engine  unde r Art. 2(6) DMA ope rating in the  

EEA

2. Have  a track record of safeguarding use r data to a high standard

3. Establish that it  is financially viable

4. Have  no connection to non-EEA state  actors

5. Not ope rate  a Search Engine  Optimization (SEO) business … or follow this 
QR code



Data Related Measures Across Different Google Services

Q&A





Coffee break



Session 4 – How to do 
session – Data 
Portability API



Art. 6(9) - Data Portability 
API Demonstration

“How to do” Session – Data Portability API

Session 3





1

2

3

4

5

6

Agenda
Introduction

Developer Flow

How can this help my business?

Launch

Support

Demo







































Data Portability API Demonstration

Q&A





Thank you


