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DMA 
Enforcement 
Workshops

Amazon



Regulatory landscape - PlatformsAgenda
9:00-9:30 Registration/coffee

9:30-9:40 Introductory remarks by the Commission

Update on first year of DMA compliance 

9:40-9:55
Presentation by the Commission on the regulatory dialogue with 

Amazon

9:55-10:45

Presentation by Amazon on the main evolution and effects of the 
compliance measures 

1. Data portability and data access
2. Advertising transparency
3. Design of Amazon Store interface and ranking solutions
4. Pricing policies and mechanisms applied by Amazon Store 
5. Engagement with third parties on compliance

10:45-11:15 Q&A on the presentation and open discussion



Regulatory landscape - PlatformsAgenda

11:15:11:45 Coffee break

Amazon’s new services and their compliance with the DMA

11:45-12:00
Presentation by Amazon on the main developments

integration of AI solutions and roll-out

12:00-12:45 Q&A on the presentation and open discussion

Other topics and conclusion

12:45-13:00 Q&A on any other topics related to DMAcompliance

13:00 Lunch



Introductory remarks 
by the Commission  



Scan to reach the 
gatekeeper’s
compliance 
reports

Link to the DMA compliance reports: https://digital-markets-act-
cases.ec.europa.eu/reports/compliance-reports

https://digital-markets-act-cases.ec.europa.eu/reports/compliance-reports
https://digital-markets-act-cases.ec.europa.eu/reports/compliance-reports


Presentation by the 
Commission on the 
ongoing regulatory 
dialogue



Timeline

1 Nov 2022
DMA enters 

into force

5 Sep 2023
Amazon 

designated as 
gatekeeper

7 March 2024
Amazon must comply

First Compliance 
Report

25 March 2024
Retention order

March 2024
First Amazon 

Workshop 
compliance

June 2025
Second 

Compliance 
workshop

6 March 2025
Second 

compliance 
report

.…………       ……………       ……………       …………….       …………      …………..       .……  Ongoing Dialogue



Applicable DMA provisions

Art. 
5(3)

Art. 
6(2)

Art. 
5(2)

Art. 6
(9) (10)

Art. 5 
(7) (8)

Art. 5 
(9) (10)

Art.5 
(4) (5)

Art. 
6(8)

Art. 
6(5)

Art.       
6 (13)



Gatekeeper CPS

End users’ data portability
Article 6(9)

Authorised third parties

Business users’ data access
Article 6(10)

Art. 6(9) and (10): Data portability (1/2)



Art. 6(9) and (10): Data portability (2/2)

Scope and granularity of
 available datasets Transparency of the tools

6(9): Validation process for 
authorised 3Ps to connect to the API

Dedicated process allowing to 
request additional data outside 

Amazon’s tools



Art. 5(9) and (10): Ad transparency
Advertiser: 

How much did I pay?
How much did  publishers 
get? 

Publishers:
How much did I get? 
How much did 
advertisers pay?



Art. 6(5) DMA: Ban on self-preferencing

Amazon Store

Amazon Private 
Brands & 
Devices

Vendor 
products

Products sold by 
business users

Products 
sold by 

business 
users

Products sold by Amazon  Retail 

Fulfilled by Amazon



Art. 5(3) DMA: Parity ban

Parity clauses Measures with equivalent
effects to parity



AI is around the corner



Thank you!

… and keep in touch:

EC-DMA@ec.europa.eu 

mailto:EC-DMA@ec.europa.eu


Regulatory landscape - PlatformsRules of engagement l
• No reference to ongoing or past proceedings

• No attacks – questions should remain polite and constructive

• The Commission will moderate the discussions. Its role will be to steer the 
discussion

• The Commission will not provide legal interpretations / take any positions

• No sharing of business sensitive information

• Goal is to hear stakeholders’ feedback on the concrete compliance solutions

• We may not be able to take all comments and questions. Any observations can 
be sent to EC-DMA@ec.europa.eu 

mailto:EC-DMA@ec.europa.eu


Regulatory landscape - PlatformsRules of engagement ll
• Always state your name and organisation (in room and via slido)

• Questions and comments should be 
 clear and short = 2 min max,
 relevant and on-topic of the specific DMA obligation, 
 constructive.

• One question or comment per intervention

Online questions and comments via: 
https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223
Password: 6190708

https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223


Presentation by 
Amazon on the main 
evolution and effects 
of the compliance 
measures 



Data portability and data access
Articles 6(9) and 6(10)



Registering as an Amazon Developer account (Article 
6(9))



Amazon Data Portability
(Article 6(9))



Request for additional data
(Article 6(9))



End User Data Access Report – Step 1 
(Article 6(10))



End User Data Access Report – Step 2 
(Article 6(10))



End User Data Access Report – Step 3 
(Article 6(10))



End User Data Access Report – Step 4 
(Article 6(10))



Amazon Seller Data Access help page 
(Article 6(10))



Advertising transparency
Articles 5(9), 5(10), 6(8)



Accessing Pricing Transparency Report (Amazon DSP) 
– Step 1 (Article 5(9))

12



Accessing Pricing Transparency Report (Amazon DSP) 
– Step 2 (Article 5(9))

13



Accessing Pricing Transparency Report (Amazon DSP) 
– Step 3 (Article 5(9))

14



Accessing Pricing Transparency Report (Amazon DSP) 
– Step 4 (Article 5(9))

15



Pricing Transparency Report (Amazon DSP) example 
(Article 5(9))

16



Traffic Events API Report
(Article 6(8))

17



Amazon Store and Ranking Results
Article 6(5)



Product Search Results Page



Product Detail Page



Pricing policies and mechanisms applied by 
Amazon Store

Article 5(3)



Amazon Seller Central help page

22



Amazon Seller Central help page

23



Amazon blog post on pricing

24



Q&A on the 
presentation and open 
discussion



Regulatory landscape - PlatformsRules of engagement
• Always state your name and organisation (in room and via slido)

• Questions and comments should be 
 clear and short = 2 min max,
 relevant and on-topic of the specific DMA obligation, 
 constructive.

• One question or comment per intervention

Online questions and comments via: 
https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223
Password: 6190708

https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223


Coffee break



Presentation by 
Amazon on the main 
developments
Integration of AI solutions 
and roll out



Rufus: AI-powered shopping assistant



Rufus: Answering general questions



Rufus: Getting product recommendations



Rufus: Comparing options



Rufus: Answering questions about 
specific products



Regulatory landscape - PlatformsRules of engagement
• Always state your name and organisation (in room and via slido)

• Questions and comments should be
 clear and short = 2 min max,
 relevant and on-topic of the specific DMA obligation, 
 constructive.

• One question or comment per intervention

Online questions and comments via: 
https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223
Password: 6190708

https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223


Any question?



Regulatory landscape - PlatformsRules of engagement
• Always state your name and organisation (in room and via slido)

• Questions and comments should be 
 clear and short = 2 min max,
 relevant and on-topic of the specific DMA obligation, 
 constructive.

• One question or comment per intervention

Online questions and comments via: 
https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223
Password: 6190708

https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223


Q&A on other topics 
and conclusion



Regulatory landscape - PlatformsRules of engagement
• Always state your name and organisation (in room and via slido)

• Questions and comments should be
 clear and short = 2 min max,
 relevant and on-topic of the specific DMA obligation, 
 constructive.

• One question or comment per intervention

Online questions and comments via: 
https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223
Password: 6190708

https://app.sli.do/event/nzgN3zeU4Hk4BUcGYLL223


Thank you
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